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Planning challenges in the digital economy

Lagged Resporses __

Not able to respond

quickly to market
disruptions,
competition, and
actual performance

/Inconsistent Process -

Inconsistent
modeling and
planning

P 4 processes across
the organizations

Invisible Business Drivers  Unattained Insights —

A

Lack of visibility
into cost and
revenue drivers

Unscientific Forecast —

Unable to augment
financial analysis
with artificial
intelligence to
create a more
accurate forecast

h

Inability to
harvest insights
from Big Data

Data Double-validating

Lack of confidence
in plans and
forecasts leading
to time wasted
validating and
reworking data

/solated Plans

Siloed and
inaccurate plans




Market Evolving From Centralized Financial Planning
to Collaborative Enterprise Planning
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Connect all LOBs across the enterprise

+  Centralized process to connect strategy to financial goals - Decentralized owned by the business
; ; - + SAC embedded in Enterprise Intelligent Suite
«  SAP (BPC) dominated the “Corporate Core” business buyer take over buying decision
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Collaborative Enterprise Planning

Workforce
° Staffing Needs, Benefits Analysis,
-y P Pension Planning, Healthcare Planning,
lll Facilities Planning
HR
?
; :
Sales '
Territory & Quota Planning, P . -B Operati ons
Accgamrg:;lr?lgz’ta?t%ﬁsIl:rci)crgc:rlsélrgt;ote ° ° Demand Planning, Inventory Management,
’ Sales Strategic and Supply chain Logistics Optimization,
) Financial plans . Warehouse Management
."‘ "'.
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© 01011
Marketing 2 IO
i lea | _oll01 Info Tech

Iznccllngt&PTr??ebl'T{OTOtlorl]s’ e e . Project Planning, Asset Management,
roduct Profitability, Loyalty, Marketing I'T Resource Utilization, Cost Allocations,

Campaign Optimization Network and Facilities Optimization
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Many organizations still use spreadsheets

7

m]

43% of the senior finance executives 48% of participants said that spreadsheets
don’t know how many business critical make it difficult to manage the
spreadsheets are in use planning processes

Source: The Future of Financial Reporting Survey 2017 —FSN The Modern Finance Forum




Typical Planning Process

Create and Review Planning
Model

Model dimensions
Model parameters
Import Data

Collaboration
Share stories
Enter commentary

Update & Visualize Data
Allocations % - Direct entry
Allocate IT expenses a Distribution/Spreading

Asymmetric Reports
Seeded Forecast

Predictive Forecast
Time series forecast

Value Driver Tree

Plan and Simulate
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One Simple Cloud

SAP Analytics Cloud
IS a next-generation software-as-a-service (Saa$S) solution built from the ground
up that allows business users to plan, discover, predict, and collaborate all
in one place.




One Simple Cloud - Planning for everyone

Powerful data entry capabilities
Native collaboration and cell commentary

Private versioning
Predictive Forecasting
Single-click variance analysis
Workflow and task assignment
Smart Analysis

Excel integration

= ‘ Files [ SAC_PLANNING_DEMO_SAPPHIRE
~ o




Plan collaboratively across your whole business
Come together to make better decisions and memorialize key decision parameters

Collaboration

Discussions

= Create a discussion and invite colleagues e av e | e o | Pl

] U Se m essagl ng’ re po rts a n d ta S kS to Master Plan ~ 2017 CM By Customer CM by Product YoY Analysis Highlights

A B c D E = To: Ric Ratkowski

facilitate discussions - f
TIME > 2016 > 2017 > 2016 > 2017 Hey Ric can you please provide a

n Archive or delete discussions ACCOUNTS FORBOC 18P TESTING I 2

~ Net Sales 6,674,509.48 % 6,300,000.00 $ 7.215,685.92% 1522,4288.. STORY:
SAP__PPM_PROJECTPORT

n Share Storlesl Story based models’ and > Sales Returns and Allowances -42,.92879% -39,949.335 -26,409.50'5 - m{_—l oo

v Total Revenue 6,717438.26 % 6,339,949.33 % 7.262095.42% 1522,4288...

p rlvate vers | ons Wlt h ot h er users ~ Gross Sales 6696114208 6,319,823.585 7239,042.385 1,518,9214.. Aadee by Ric Retkansk

Ric Ratkowski

< Ric Ratkowski

Sales - Third Party 4,035,336.55 % 3.808.569.32 % 4342526005 10953985

sorry, I'm on the content2 tab
Sales - Scrap 1,362,273.08 % Data Point Comment [1] Ty X

.
CO m m e nt I n g Sales - Services 851,298.21% . 9 Ric Ratkowski Jan 12, 2018 15:20

1,341,892.86 USD

Ric Ratkowski

any idea what is going on in

‘We are lucky if we make 10% gross margin on scrap degle

| Sto r‘y a n d W i d get b a S e d co m m e nti n g > Non-Operating Income 21,324.06 % because the cost to reprocess the scrap for sale is very | O

| high
~ COST OF GOODS SOLD 3,326,850.94 %

Sales - Rental 44720636 %

o[ . = | I think the data anchor is wrong
u Enter a nd track Speclflc data pol nts CEERU I . Reply here... ! for some reason. This should be
COGS - Scrap WUTTT e = o covering all of North America
Co m m e nts Wit h i n a ta b I e COGS - Services 680,949.87 % 397,564.42% 736,162.02% 94,787.50% @ —
Thanks, I'll check in 5/4 to see

COGS - Rental 425,65323% 248,51253% 460,165.65 % 43239.67 5
what is going on

> InCIUdeS date/tlme Of Comment along Wlth Original > Other Direct Costs 1,013,064,335,%‘ -142,342.058% 1095204685 167,989.64§

data value at the time of the comment s seom s

>  Provides multiple comment threads per cell

Type your message here

>  Bubble-up indicator to highlight descendant/non-
visible cells which include comments




Predictive Forecasting
In-line predictive capabilities allow users to automatically forecast key values

T . . Set Predictive Forecast
= Flexibility to control target time horizon for

projections, and historical time horizon for

Sales - Third Party - AMERICAS - Jan 2017 WIP

Quarter v

used for projections
] ) :2017.Q4 :.2017.Q4
= Forecast at different target time e et Foreeast
granularities .
= Determine target weighting distribution i

1,000
2016Q1 2016.Q2 2016.Q3 2016Q4 2017Q1 2017.Q2 2017.Q3 2017.Q4

= Review visual indicators of expected best
case/worst case forecast

= See forecasted projections change in real-
time with underlying source data updates




Manage processes and tasks with the calendar

Incorporating individual tasks as discrete work activities for any specific process




Overview Demo — Analytics Cloud for Planning
Analytics, Predictive and Planning based on S/4 Finance and revenue data

v , "" - Budget* Forecast FCvsBUD
Yelofics P&L Overview o - - > 2028 > 208
- e Apr B
“ Operating Income 32208 136.64 12,03 2462 17.85 6.76 376.10 "
Net Revenue (YTD) v Gross Margin 510.85 18061 13177 4884 2775 2109 551.45 '
in Million USD
> Net Revenue 932.30 420.40 29728 12312 56.04 57.08 066.45
420 40 o 2 5 40 3 Cost of Goods Sold 212.45 239.79 165.51 74.28 38.29 ;599
. .
" Operating Expense 196.87 43.07 1074 2423 02.00 1433 175.35
> Building Expense 1074 550 182 372 083 200 1507
Operating Expenses (YTD)
> Depreciation & Amortization 0.02 .01 001 0oL 018
in Million USD
3 97 23 74 > Employee Expense 16039 28.65 1471 1394 613 7581 130.73
I . ( . ) 3 Other Operating Expense 2573 7.02 321 381 203 0.88 2037 ’
> Secondary Costs oL 274 0.00 278 0.00 278 0.00
Operating Margin % 302 % 325% 37.7% 200% 27.0% 18% 389%

Net Revenue per Products (YTD)
in Million USD
Ml Actat [ Budge

Finished Goods F 300z
-
-2
12500
- e

Net Revenue
A Budget

+.23

30.13



Intelligence Enterprise — S/4HANA and
SAP Analytics Cloud integration options
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SAP’s Strategy: Deliver the Intelligent Enterprise

Intelligent applications for every line of business

SAP Business Planning and SAP Business ByDesign

Consolidation SAP SuccessFactors
) . Performance & Goals SAP Fieldglass Services
SAP Asset Intelligence SAP Manufa_lcturlng SAP S/4 HANA Finance SAP SuccessFactors SAP SuccessFactors Procurement
SAP E)I(Jlended Warfhouse Network Execution Employee Central Learning
anagemen Y SAP Ariba Buying
SAP Dlgltal SAP gll 4I;ANA SAP c f_AP Fiil‘t,ivglaksfs and Invoicing
icti H - ontingen orKrorce
SAP Predictive Maintenance Manufacturing ou SuccessFactors Management
SAP Integrated — SAPAriba o ap ariba Strategic
SAP Marketing Cloud Business Planning g iii SAP Fieldglass Supplier Risk Sourcing
SAP Supplier .
SAP Commerce Cloud L3 B " Collaboration SAP Ariba Catalog
° 2 Digital Core S . SAP Ariba Pay
SAP Sales Cloud SAP C/4HANA Manufacturing People - SAP Ariba Concur TripLink
SAP Service Cloud @ & Supply Chain : ] Engagement Concur Tram)
SAP Customer Data Cloud Customer '\‘ e L T . .‘0: Network & Spend SAP Concur  Concur Expense
. Management
Experience
Intelligent
Suite
Integration | Business Objects | Master Data | Orchestration
25 Industries I 180+ Countries
Out-of-the-box integration Best-in-class UX with Modular Easy to extend Intelligence embedded
leveraging SAP Cloud Platform, the consistent experience it easy to consume and customers and partners to in the applications making
SAP Analytics Cloud solution, and a across the entire portfolio cost-effective to operate. customize solutions quickly the workflows smarter

common data foundation with SAP

HANA and SAP Data Hub
This is the current state of planning and may be chanssw




Business content delivered by SAP

Advanced Compliance Reporting

Business ByDesign (Finance and Procurement)
Environment, Health and Safety

Finance

Finance Contract Accounts (FI-CA)
Finance — Live based on Semantic Tags
Financial Consolidation S/4AHC (BPE)
Financial Planning & Analysis S/4HC (BPE)
FI Operational Expense Planning

Goods and Services Tax GST Analytics
Human Resources (SuccessFactors)
Human Resources Salary Planning
Marketing

Manufacturing S/4HC (BPE)

Procurement

Procurement S/4HC (BPE)

Product Cost Planning

Project and Portfolio Management

Project Budgeting & Planning S/4HC (BPE)
Project Staff Planning

Real Estate

Sales and Distribution

Sales Performance and Target Planning (CRM)
Service Cloud Analytics (CRM)

Solution Manager: Test Suite Analysis /

IT Service Management Analytics

Trade Management

Travel & Expense (Concur)

Vendor Management System (Fieldglass)
Workforce Planning for S/4HC (

Banking

Big Data Margin Assurance (Telco)
Chemicals

Consumer Products

Engineering, Construction & Operations
Health Care

Insurance

Mill Products

Mining

Oil & Gas

Professional Services S/4HC (BPE)
Public Sector

Public Services: Higher Education and
Research

Retail (BPE)

Retail (Model Company: Core Retail and

Fashion)
Rural Sourcing Management
Utilities

Packages that include Planning:

Finance

Financial Planning & Analysis S/4HC (BPE)

FI Operational Expense Planning

Human Resources Salary Planning

Product Cost Planning

Project Budgeting & Planning S/4HC (BPE)
Project Staff Planning

Sales Performance and Target Planning (CRM)
Travel & Expense (Budget Planning)
Workforce Planning for S/4HC (BPE)

Analytics Cloud content

Further information can be found in the following blog

https://www.sapanalytics.cloud/learning/business-content/
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https://blogs.sap.com/2016/11/18/sap-businessobjects-cloud-content/
https://www.sapanalytics.cloud/learning/business-content/

Enrich S/4HANA with SAP Analytics Cloud

Personalize your KPIs, dashboard, processes and stories

Create compelling visualizations, dashboards and stores
with insights discovered in your data and answer business
guestions on the fly

Collaborate in-context, with integrated messaging, shared
stories

Track important KPIs through shared interactive dashboards.

Explore what drives your business and make decisions
backed by data

= Stories > SAP_ALL_PLN_GLFP_REPORTS

Data View

~  File Insert Tooks Data Vie
~ & B B < [ Y fx f @ W F 12 B S cC {} &
Audit Trail (4) Company Code (6) Cost Center (66) Flow (3) Functional Area (
v @ Al ® (AL} vy} (AR @ {AY) v} AN
Version Comparison Time Comparison Trend Report Financial Statement KPI Trend
SAP_ALL_PLN_IM_GLFP
(W
2017 2016 Var Var %
» 1. Revenues =
* 2.Change in inv. finished/unfinished go Q
» 4. Other operating revenue @
» 5. Material expense 69
» 6. Personnel expenses @
* 7. Depreciation Analytics Cloud content
» 8. Other operating Net Revenue, Operating Income and others per Time for Actuals Actual Net Revenue, Opersting Expense per Time for Actuals Actual, Rolling Fore...
13:11 Oraracmg I ot R @ Opwrating Margin % ; Bt
4 14.Operating incom July 18,2017 T - BT ARsngs.
er T | = = = o
Other Taxes on Ing FY 2017 =t =
4 18, Taxesonincome| & Indicaters ||
4 20. Annual net income/ 710.96 s - 10 s = = 3
284, 8%, 4 2018 =
s R e . - 1 2 l 1 N 7 >
714.10 Net Revenue, Operating Expense and others for Actuals Actusl Opersting Expense per Cost Center for Actuals Actual
28337.-28.41%, 42015 in Milfion USD in MilionUSD
96,02, 12 12% 8, Pian

Comsirgiocsms W NatTeans [ ComngSioens

PrefeFrE "’.m J3SgREEEn
i = SREaE !
B e




Integration with SAP Fiori Launchpad

Contacts and Profiles

Profile Dashboard Profiles Contacts Corporate Accounts Profile Graph Predictive Studio Score Builder Marketing Locations

@
w

>3 21

Scores Locations

& 4.10 « o =

&

= Open SAP Analytics Cloud Stories from Fiori

Channel Interest Profile Analytics New and Converted
Mix Analytics Story Contacts

La u n C h p a d Analytics Story Analytics Story

[,

= Easily create custom Fiori tiles to launch a Story
using OAUTH-enabled Story Catalog Service

= Stories » SAP_CEC_MKT_DM_CONTACT_PROFILE_DA... Q. 020 “ @ g

“ Integrate available pre-defined SAP Analytics Cloud T [ o I

Best Practices content with configured Fiori tiles

Profile Analytics
Contacts used these Top 5 Channels to Interact in the Last Quarter Most Popular Channels used by Contacts in Different Coun
@ Top5 |[{} @ Topa  {}
Outbound [l Inbound - Unknown LEmEe SIIETENE I
B E-mail O web W E-rail O web (S]]
E-Mail 21 29
Social Media 24 “
Web 11
Not assigned
Phone ot M social Mweh [ phone
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Data sources

Live Import

Cloud data sources Cloud data sources

SAP Cloud Platform? SAP S/4HANA Cloud SAP SuccessFactors SAP Ariba SAP Hybris Cloud for Customer SAP Cloud Platform? SAP Business ByDesign SAP S/4HANA Cloud
SAP SuccessFactors SAP Fieldglass SAP Workforce Analytics Concur OData Dow Jones DNA

Google BigQuery Google Drive Google Sheets 3d party CRM 3" party Cloud Storage
SAP HANA SAP BW SAP BW4/HANA SAP S/4HANA

SAP BPC Embedded SAP BusinessObjects Universe SAP data sources
Access via SDI for SAP Cloud Platform & SAP HANAZ SAP BPC NW & MS SAP HANA SAP ECC SAP BusinessObjects Universe SAP BW
Apache Hive SAP Vora SAP Sybase ASE, 1Q, ESP SAP S/AHANA | SAP BW4/HANA
Microsoft SQL Server J_sSpark SoL Other data sources
8 082 ] MysoL Microsoft SQL Server ]| MySQL

CSV rogress Additional on-premise sources

Partner delivered

T TR AT . Pariner delivered
e
NetSuite CRM & ERP

eloqua

Google Analytics

Microsoft Dynamics CRM

Oracle Marketing Cloud Hubspot

MongoDB Marketo

© Delivered B Planned within the next 6 months ® Partners
1. Requires SAP Cloud Platform DBaasS license SR
2. SAP Cloud Platform connects to data using Smart Data Integration and Smart Data Access Adapters




* Advanced analytics and scenario modeling without IT
Intervention

e Shorter planning cycles and more productive
stakeholders

* Greater enterprise-wide accountability with embedded
collaboration tools and workflows

* Better business outcomes through smart decision-
making

* Integrated into S/4HANA and S/4HANA Cloud
ASUG




Take the Session Survey.

We want to hear from
you! Be sure to complete
the session evaluation on
the SAPPHIRE NOW and
ASUG Annual Conference
mobile app.




Presentation Materials

Access the slides from 2019 ASUG Annual Conference here:
http://info.asug.com/2019-ac-slides



http://info.asug.com/2019-ac-slides

Q&A

For questions after this session, contact me at
matthias.kraemer02@sap.com




Let’s Be Social.

Stay connected. Share your SAP experiences anytime, anywhere.
Join the ASUG conversation on social media: @ASUG365 #ASUG

You




