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If B2B business want to make more
money, they need ecommerce.

63% 72%

of all
manufacturing of B2B buyers
sales come from start their
O digital. journey online

B2B ecommerce
sales growth in 2022 65% of B2B companies are fully

transacting online

Source: Digital Commerce 360
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Most people think ecommerce looks like this:
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GOOACC 635Pcs Car Push Retainer Clips & Auto
Assortment -16 Most Popular Sizes Nylon Bump

4.6 Wi iAoy v (13,590)

31 903 42350
Lowest price in 30 days
prime One-Day
FREE delivery Tomorrow, Feb 18
Or FREE delivery Overnight 4 AM - 8
AM on $25 of qualifying items

More Buying Choices
$18.73 (8 used & new offers)

GOOACC 425 Pcs Car Body Retainer Clips Set Taj
Rod Clip & Fastener Remover - 19 Most Popular
4.5 frfr e Aoy ~ (6,030)

$1359

Lowest price in 30 days

orime Same-Day

p Search

E Add to Cart
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But ecommerce can also look like this:
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Search for orders

2 Filters (6 applied)

Doc number

86783

86784

Company, 1 1345 Main St. #3001 v

Doc type

Standard Order

Standard Order

Standard Order

Doc date

08/30/2020

08/30/2020

PO

test_po_number907

test_po_number884

test po numberd4i

Order tracking

i=8x Price & availability checks

\. o Invoice payments
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So why are so many B2B
businesses still doing this?

you’ve got mail!

S
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The problem with traditional
ordering methods.

TRADITIONAL

 Slow

* |nefficient

 Lack of
transparency

 Prone to errors

* Limited
convenience and
flexibility

.
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Modern B2B ecommerce supports

customer experience & revenue growth.
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TRADITIONAL

 Slow

* |nefficient

 Lack of
transparency

 Prone to errors

* Limited
convenience and
flexibility

Increased
efficiency
Enhanced
customer
experience
Improved accuracy
Data insights

Cost savings

More transactions
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Journey to eCommerce Maturity
Where are you today?

Hard to Do
Business With

Low Customer
Satisfaction/Attrition

CX is a Liability

Customer demands CX

Kimprovements

~

Better But Room

for Improvement

Customer Satisfaction
trails the standard

CX is not a critical Issue
but has gaps

Customer would like more

%

ch improvements j

Fkk
OO
As Easy As Your

Competitor

Average Customer
Satisfaction

CXis on par with
competition

Yook kk
Cs.ier to Do \

Business with
Then Most

Above Average
Customer Satisfaction

CX is among the best
available

Customer compliments

Customer no longer asks

\for CX improvements /
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Easiest & Best to
Do Business With

Five-star Customer
Satisfaction

CX redefines how
business is done in your
NEE

The customer refuses to
do business with anyone

CX and shows you

Qreference because of itJ

because of your

REACT

j[ IMPROVE

I

TRANSFORM

Qifferentiating X

Phone, Fax, Email,
Sales Team Contact

|

Basic EDI

N
][ +EDI (PO Change, ASN,

(PO Only) INV), ePro Portal Login

{ Standalone B2C & Basic B2B } [

Integrated B2C w ERP, eMarketplaces & add deeply
integrated B2B eCommerce w PunchOut

1

"'5‘ LAUNCH it GROW 'St SCALE (B2B) & ;" SAP CCV2 (B2C)

© 2022 Corevist Inc. All rights reserved.




Essential best practices to consider
before launch:

Know your GTM strategy

Know your goals
Improved customer service efficiency + customer experience
Digital revenue targets

Define ecommerce needs

Get your sales team on board from the start

Give your customers a voice in the project

Choose the best platform for your business
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But, where do you start?

eCommerce Platforms

h| Commerce Landscape 2022
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Key factors to consider when
making an ecommerce vendor decision:

Will this platform allow us to roll out incrementally?
Which hosting model is best?

Will this platform integrate smoothly with our SAP system?
How much IT complexity can we take on?

How many vendors do we want to deal with?

What success have they had in B2B ecommerce?

.
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Real Results

206% Growth
in Digital
Revenue

A

AXALTA

157% Growth
in Digital
Transactions

OREGON
TOOL

97% Reduction
in Customer
Service Effort

&ha

MEmmerson

“Your team has been amazing and the results have far exceeded our expectations.
Corevist came through for us in a big way.”

-VP & CFO
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eCommerce enables b2b organizations to
Increase efficiency, grow revenue, improve
customer experience, and improve
operational cost efficiency.

Questions?

todd.clark@corevist.com
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