
PERSPECTIVES FROM SAP USERS

What Customers Desire
From Vendors

Innovation Matters to Employees

SAP Plays a Major Role

What Motivates
Customer Preferences 

The Evolution of Technology Teams

How This Affects Tech Purchasing

Business Today Demands Innovation

Technologies that Are Truly Emerging

The Move to SAP S/4HANA

of companies have IT 
staff dedicated to 

other departments

of growing IT teams are 
investing more in their 

SAP systems

say SAP is a valuable 
partner in their 

innovation projects

Ease of 
implementation 

A brand they 
can trust

Working with an 
innovative vendor

growing

of IT teams are 
growing or staying 

the same size

49%

of participants expect these innovations to have a 
significant impact on their business in the next two years81%

Who’s Buying Technology A Shift in Decision-Making

51%
say it affects 

job satisfaction

44%

66% 83%

say it affects how 
long they’ll stay

same size

The State of the
Community 2019

44%

44%

Internet of 
Things (IoT)

Conversational 
User Interfaces 

Visit asug.com/StateoftheCommunity

Americas’ SAP Users' Group (ASUG) conducted its annual State of the Community study in December 2018. 
The results are based on responses from 443 participants (3% C-level, 5% VP/SVP, 38% managers, 41% 
nonmanagers, 13% other) who are members of ASUG, the world's largest independent SAP user group. 

http://www.asug.com/StateoftheCommunity

C-levels lead

42%
C

IT teams lead

25%

IT

Line-of-business 
departments lead

13%

LOB

Buying 
committees lead

20%

BUYING 
COMMITTEE

self-identify
as innovators

+5%
vs. 2018

27%
EXECUTORS

spend        hours of a 
40-hour week on 

future plans

9
INNOVATORS

spend               hours of 
a 40-hour week on 

future plans

24

88%

Where They’re Planning to Implement

44%
on the cloud

32%
on-premise

23%
a hybrid

56%
have plans to move 

in the future

12%
have no plans 

to move

16%16%
have already 

started to move
are already 

live

Quality service 
and  support

Ease of useEase of 
integration 

NEW
2019 NEW

2019

Artificial Intelligence/ 
Machine Learning

Top Reasons Customers Are Waiting 24+ Months

Prioritization

Lack of resources

Waiting for the product to mature

Need to justify to the business

SLOW

#1
#2
#3
#4

-12% decrease in influence
vs. 2018 +2% increase in influence

vs. 2018

+15%
vs. 2018


